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TARANAKI BUSINESS SURVEY

The six-monthly survey has been undertaken by Te Puna Umanga/ Venture Taranaki (VT), the Regional Development Agency,
since 1999. The results of this survey are of particular interest and indicate the current state of business confidence and key
business indicators across the Taranaki region.

In this survey we ask standard questions about perception of the current economic state, and confidence for the future. This
enables us to compare year-on-year the business confidence and outlook for our region. We also ask some special topic
guestions, specific to an issue relevant to the business community. The special topics for this survey are Business planning, Risk
scenarios and Opportunities for 2023

This survey was opened on Thursday 24 November 2022 and closed on Friday 9 December 2022.

Questionnaires are sent to approximately 2,200 enterprises throughout Taranaki, and across a range of industry sectors. The
survey link is also shared via social media channels. With 160 respondents, the response rate is approximately 7.2% and average
completion rate is 81%. This survey is open to enterprise owners and managers only. A breakdown of the respondent profiles is

included on pages 32-35.

If you have any questions regarding this survey, please contact Venture Taranaki - info@venture.org.nz.

If you would like to join the business survey list, please click here.



mailto:info@venture.org.nz
https://confirmsubscription.com/h/r/F030D2273D381CC32540EF23F30FEDED

SUMMARY

*  There are significant concerns from businesses in Taranaki about the economic outlook for New Zealand in 2023.
*  Businesses view the outlook of their own industry slightly more positively although this has declined since June 2022.

*  Skill shortage pressures in the region have eased slightly in the last 6 months, however businesses are struggling to secure
specialist and other skills.

*  The costs of business are a key concern, including, price of fuel, wage rates/staff costs, and interest rates.

* The outlook for employment, indicates stability — with the majority of respondents anticipating they will be retaining staff
numbers.

*  Businesses are planning ahead, building inflation and agility into their forward practices.
*  Over the next five years, the region’s strengths, such as energy and agriculture/food production will remain key to our

economic success, however they will need to front foot change to remain relevant. New industries could also evolve in the
face of emerging opportunities.
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BUSINESS CONFIDENCE: NEW ZEALAND

Question 1:

70%

60%

50%

40%

30%

20%

10%

0%

In the next 12 months, do you expect the

general business situation in New Zealand to:

11%

Improve

25%

Remain the same

60%

Deteriorate

4%

Don't know

60% of respondents anticipate the
general business situation in New
Zealand to deteriorate, compared with
48% in the June 2022 survey. This is
higher than the ‘Covid 19’ 2020 time and
the highest point since 2008.

11% of respondents expect
improvement, compared with 17% in the
June 2022 survey. This is the lowest
point for this figure since 2008 as well.




BUSINESS CONFIDENCE: NEW ZEALAND YEAR ON YEAR SUMMARY

In the next 12 months, do you expect the general business situation in New Zealand to:
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INDUSTRY OUTLOOK

auestion2:  |n the next 12 months, do you expect business
conditions in your industry sector in New Zealand to:

46% of respondents anticipate the

50% 46% business conditions in their industry to
45% deteriorate, compared with 28% in June
40% 2022. This is the highest point for this
35% 30% figure since 2008.
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20% 19% industry conditions to remain the same.
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19% of the respondents expect
improvement, which reached to the
lowest figure since 2008.

5%

Improve Remain the same Deteriorate Don't know




INDUSTRY OUTLOOK: YEAR ON YEAR SUMMARY

In the next 12 months, do you expect business conditions in your industry sector
in New Zealand to:
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BUSINESS CONFIDENCE: TARANAKI

Question 3:
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51% of respondents anticipate the general
business situation in Taranaki to
deteriorate, compared with 36% in last
June 2022.

However, nearly 45% of respondents
expect the general business situation in
Taranaki to remain the same or improve.




NZ VS. INDUSTRY VS. TARANAKI

Conditions over the next 12 months
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SALES FORECAST

Question 4: In the next 6 months, do you expect your
company sales/customer levels/bookings to:
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30% S 29% of respondents expect their sales
>% levels to improve over the next 6 months,

a drop compared to June 2022 from 38%.

25%
20%

15% 25% of respondents anticipate sales to
10% 6% deteriorate. 39% of respondents expect
59 no change in the next 6 months.
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SALES FORECAST: YEAR ON YEAR SUMMARY

In the next 6 months, do you expect your company sales/customer levels/bookings to:
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EMPLOYEE NUMBERS

Question5: |n the next 6 months, do you expect employee
numbers in your business to:

70%
59%
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50% o
Nearly 60% of respondents expect no
change to employee numbers over the
next 6 months. 21% of respondents

40%

30% expect the employee numbers to
21% increase.
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EMPLOYEE NUMBERS: YEAR ON YEAR SUMMARY

In the next 6 months, do you expect employee numbers in your business to:
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RECRUITMENT

Question6:  Are you experiencing any significant skill
shortages and/or difficulties recruiting
appropriate staff?

38% of respondents who were currently
recruiting indicated that they were
experiencing difficulties, a 10% drop off
compared last six months.

Respondents who were not currently
recruiting were invited to skip this question.

M Yes No




RECRUITMENT: YEAR ON YEAR SUMMARY

Are you experiencing any significant skill shortages and/or difficulties recruiting appropriate staff?
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RECRUITMENT

auestion7: Borders have been reopened for 6 months -
how confident are you that this change will 47% of Taranaki enterprises that reported

. they are looking for more staff are not
help fill staff ShortageS? confident they can find people in New

Zealand to fill their needs, 29% of them are
not confident at all. Employers seems less
optimistic compared to the beginning of
border reopen.

24% were confident and somewhat
confident that they would find the people
they need within the New Zealand
workforce.

Respondents who were not currently
recruiting were invited to skip this

H Very confident Somewhat confident Not so confident B Not at all confident .
question.




SKILLS SHORTAGE COMMENTS

“We are an IT sales and service company and finding staff that have the right skills is difficult.”
“Whilst my company has required staffing levels in key positions, we are struggling to find staff for short term and casual
positions.”

“Frontline staff are increasingly hard to replace - many leaving to undertake delayed travel plans.”

“Had a struggle but have finally achieved getting the required staff by offering good pay.”

“Have had significant struggles employing for entry level positions, however the situation has freed up markedly in the last 4 - 6
weeks.”
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TARANAKI BUSINESS CONCERNS

Question 8:

Please rank the extent that the following issues are of concern to you

and/or are impacting on your business:

0% 10%

Price of fuel

Wage rates/staff costs

Interest rates

Cost of materials/components

Price of electricity

Availability of labour/skill shortages
Transportation constraints
Exchange rate

Insufficient access to finance
Declining market/customer demand
Telecommunication constraints
Too much market demand/inability to meet demand
Weather impacts

COVID-19

Increasing competition

High concern
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Moderate concern  H Slight concern
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TARANAKI BUSINESS CONCERNS: YEAR ON YEAR SUMMARY
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Compared to June 2022, the
business community top 3
concerns is due to inflation.

Price of fuel still rank top
concern for businesses,
following is wage rates/staff
costs and interest rates.

Covid-19 dropped far behind.
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BUSINESS CONCERN COMMENTS

“Too many minimum wage increases in tight trading times have negatively impacted the entire cost structure of business.”

“Costs keep increasing. Media commentary is all about pay rises & inflation which then creates a tension and expectation that
the business can sustain increases which is not necessarily the case. Local government support for resource consent is far too
slow and consultants are extremely over priced but have us caught between a rock & hard place as councils expect independent
reports and documents to be generated which costs businesses tens of thousands of dollars. Get back to basics and make it

easier for businesses to function. Off-shore manufacture is looking increasingly more attractive .”

“Unstable economy and regulatory/legislative changes impacting employment.”




BUSINESS PLANNING
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BUSINESS PLANNING

Question9: Please indicate on the scale below the extent the following statements reflect your business:

We have a business
plan and a clear
sense of direction
for the year ahead,
and beyond.

<o

We are prepared and
plan for sudden
disruptions e.g. supply
chain disruptions,
pandemic shutdowns.

5%

Our forward
planning
accommodates
inflation and other
economic factors.

P

We have sufficient
staffing in place to
allow us to
execute our
business plan/
meet our targets.

B This is a priority for us.

This is part of our normal practice.

B We try to do this when time allows.

This is something we have considered.

We do not do this.

Despite the unpredictable
economic environment, the
majority of respondents
indicated they place a
priority on, or have in place,
as part of their normal
practice, a business plan.

Furthermore, many also
include accommodation
within that plan for inflation
and sudden disruptions.




BUSINESS PLANNING

vew

question9: Please indicate on the scale below the extent the following statements reflect your business:

We regularly scan for
emerging trends and

potential

opportunities that

could impact our
business.

o2

We have resourcing
set aside — so we can
act on new business
opportunities that
could emerge, (or
threats).

L

We are up to speed
with the impacts of
digitization/technology
on our

industry/business.

This is a priority for us.

This is part of our normal practice.

We try to do this when time allows.

This is something we have considered.

We do not do this.

The majority of respondents
regularly scan for emerging trends
and potential opportunities that
could impact their business, and
15% of respondents indicated this
was a priority for them.

39% of respondents have
resourcing set aside to act on new
business opportunities with 10% of
viewing this as a priority.

48% of respondents believe they
are up to speed with the impacts of
digitization/technology on their
industry/business. 33% of them
want to take this action when time
allows.
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BUSINESS PLANNING

question9: Please indicate on the scale below the extent the following statements reflect your business:

M This is a priority for us.
Relative to our

industry/competitors, we
are innovative and feel 20% 18% - ;
‘ahead of the curve”. This is part of our normal practice.
B We try to do this when time allows.
We monitor our key
;zrcier:;:;soa':d H This is something we have considered.
u
performance against
them.

We do not do this.

The majority of respondents
believed their business was
innovative and ‘ahead of the
curve’,

33% of respondents indicated that
they formally monitor, benchmark
and measure this.




BUSINESS PLANNING

question9: Please indicate on the scale below the extent the following statements reflect your business:

100% s | o o o
14% 2l o B This s a priority for us. 45% of respondents indicated that
90% 17% o .
sustainability was an integral part
80% . . .
’ 18% o _ of their business operations.
70% This is part of our normal practice.
20 However, only 15% of respondents
50% 16% B We try to do this when time allows. had placed priority or embedded in
40% 27% normal practice, active
30% management of their carbon
i This is something we have considered. footprint
6 .
10% _ _
os We do not do this. Cultural competency was a priority
(]
for 17% of r nden in .
We have O Cultural o % of respondent businesses
included carbon com_pe'tency IS
sustainability footprint. a priority for

in our business our business.

operations.




RISK SCENARIOS




RISK SCENARIOS

Question 10: ~ Score ranking the following scenarios in terms of whether you
believe they could occur in 2023

A Global recession

Continued/Persistent high inflation

Continued difficulty to attract or retain employees/skills/talent
There will be an increase in new regulatory requirements
Significant political changes within New Zealand

Credit crunch or reduced access to capital

Sustained supply chain bottlenecks

Heightened or new geopolitical conflict

A resurgence of COVID 19 or a new public health crisis

A natural disaster or an extreme weather event

0

2

4 6 8 10
7.63
7.45
6.69
6.45
5.47
5.37
5.15
4.41

3.85

3.75




COMMENTS

“We will affected by global events and
regardless of which party thinks they are in
charge of the country they will be unable to
do anything. We are just too small,
continued plans to attract good immigration
is key to reducing impacts.”

“Think a recession is inevitable, it's been said 'on the
news now'. There will be a lot of businesses go under
with new government compliance, and wage
increases this will free up the workforce. If there's no
significant changes in government policy, we will lose
more regional say in what happens in our community.

”

“The rate of inflation/rising cost of living and lack of income
increases to counter these are worrying. All basic living costs
are going up higher than the rate of inflation and it is very
concerning for middle and low income households.”
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OPPORTUNITIES FOR NEXT FIVE YEARS
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OPPORTUNITIES FOR 2023 AND BEYOND

Agriculture/
farming and
support services,
8.37

Food manufacturing and
processing, 7.34

Engineering and specialist
support services, 6.42

Manufacturing (product
other than food), 6.15

Construction
(residential,
commercial, civil/
infrastructure), 5.47

Transportation, 3.68

Technical, IT, digital,
5.02

Education/Training,
3.45

Social services/
Government, 2.64
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COMMENTS

“Dairy is done and dusted, the region needs
to resource alternative energy industries and
construct decent homes for the workers that
are here and arriving here to the region.
Developing a stronger community base for
families to thrive will benefit the region as
well as the country.”

“I'm hoping agriculture will continue to be a major
player in the future of Taranaki. But some of the latest
government compliance and changes expected in this
sector may prove to have negative effects to this
industry.”

“The Taranaki economy was booming but that has all
changed with the governments focus on shutting down oil &
gas, reducing dairy manufacture, increasing focus on carbon
emissions etc Real potential lies in the abundance of natural
resources and productive pastureland. With a different
mindset we could become a highly productive self-sufficient
region.”
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RESPONDENT PROFILE: INDUSTRY SECTORS

Question14:  Please indicate which of the following sectors is closest to the main activity
of your business:
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RESPONDENT PROFILE: BUSINESS SIZE

Question 15: How many people work in your business (including yourself):
45%
20% 39%
35%
30%
25% 22%
20% 18%
15% 9
. 11% 9%
5% =

0%
1 -4 people 5-9 people 10 - 19 people 20 - 49 people 50 - 99 people 100+ people




RESPONDENT PROFILE: DISTRICT BREAKDOWN

Question 16: Respondent location:

B New Plymouth District
South Taranaki District
M Stratford District
B Throughout Taranaki (multiple branches)

Outside Taranaki




RESPONDENT PROFILE: MAORI BUSINESS

Question 17: |s your enterprise owned or part-owned by Maori?




Thank you | for more info visit -



http://www.taranaki.info/
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